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Merger to Bring New Partner to Pittsburgh

Company to Maintain Same Hometown Commitment to Customers, Reliability, Community

n a move that rein-

forces our longstanding
commitment to customer
service, reliability and
community involvement,
Duquesne Light Holdings
announced in early July
that it plans to merge with
a group led by Macquarie
Infrastructure Partners
and Diversified Utility and
Energy Trusts.

The merger — expected
to close by next spring —
should have no impact on
our customers. Duquesne
Light will retain its name
and Pittsburgh headquarters, and
the deal will not affect your electric
service or the jobs of our employ-
ees. The same group of local
lineworkers, call center represen-
tatives and other dedicated service
personnel will be there to respond
to your needs. “A key priority of
the Macquarie group is to ensure
that Duquesne Light continues to
provide high levels of service and
reliability to customers throughout
Allegheny and Beaver counties,”
said Morgan O’Brien, Duquesne

Duquesne Light

Light Holdings president and chief
executive officer.

Duquesne Light also will contin-
ue with its ongoing plan to invest
more than $500 million to upgrade
the wires, poles, transformers,
substations, underground circuits
and other equipment that deliver
electricity to customer homes and
businesses. “We have made a sig-
nificant commitment to improve
the electric infrastructure of the
region, in order to maintain the
levels of service and reliability
customers have come to expect,”

O'Brien said. “Over the long-term,
Macquarie is committed to funding
necessary maintenance and
upgrades to the company’s electric
infrastructure.”

Macquarie also looks forward
to supporting Duquesne Light's
active role in the community, rang-
ing from our Partners in Education
program with schools in low-
income areas to the sponsorship
of signature events, such as
Pittsburgh’s Light Up Night festivi-
ties. “We welcome the opportunity
to join with the Duquesne Light

team to become a con-
tributing member of the
Pittsburgh community,”
said Macquarie’s
Christopher J. Leslie. “We
are committed to maintain-
ing the company’s exten-
sive community support
and involvement in
Duquesne Light’s service
territory.”

O’Brien pointed out that
the Macquarie group is
one of the world’s largest
owners and managers of
infrastructure assets,
including investments in
the energy transmission and distri-
bution, water, transportation, air-
port and telecommunications
sectors. “Macquarie will be a
strong partner for Duquesne Light
going forward,” he said. “We look
forward to keeping our logo on
Pittsburgh’s skyline and our
employees on the job in their
home communities for many years
to come.”

Look for updates on the
progress of the merger deal in
upcoming ServiceLine issues. ¥

Nurturing 1he Zey/om'j G rowt# TArough Education

uquesne Light's success is
directly tied to the success of

the cities, towns and communities
it serves in the Pittsburgh region.
One way that we are nurturing the
region’s growth is through our
“Partners in Education” program.

Now in its 20th year, Partners in
Education helps to bridge the gap
between schools in low-income
areas and those in more affluent
communities. Recent examples of
how this program is investing in
the region’s future through educa-
tion include:

Assisting Beaver Falls High

School with the purchase of

state-of-the-art equipment for its

Tiger Productions program

aimed at exposing students to

technology-related careers.
Supporting Big Beaver
Elementary School’'s
“Electrifying Readers” program,
which encourages students in
kindergarten through fifth grade
to read daily. The school’s goal
was one million minutes of read-
ing by June. Students shattered
that mark, with close to 2.5 mil-
lion minutes read by March.
Supporting the Children’s
Museum’s YouthALIVE!
Program, which provides 70
disadvantaged youths from
Pittsburgh’s North Side with
after-school activities, mentor-
ships, job training, employment
and volunteer and community
service opportunities.
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ELECTRIEYING REAPERS | demic skills and
SPONSORED BY DUQUESNE LIGHTS PARTNERS iN EDUCATION help them build
confidence and

Helping the Neighborhood self-esteem. Through Partners in

Academy in Pittsburgh’s East
End with its four-week Summer
School program, in which stu-
dents take classes on the
Duquesne University campus.
Linking our partner schools with

Education, we're contributing to
Pittsburgh’s growth by helping to
prepare today’s youth to be tomor-
row’s community leaders. I
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We’re Counting on You
to Assist with Security Measures

uquesne Light has more than

45,000 miles of power lines
and 527 substations throughout its
service territory. While our security
personnel continuously monitor
this and other critical equipment,
we also can use your assistance
with this important task.

If you see any unusual activity
near Duquesne Light's facilities or
equipment — including unidentified
individuals climbing a pole or
tower, entering a fenced-in substa-
tion or taking photographs of our
facilities — call us at 412-393-
1085, or contact your local law

enforcement agency. Duquesne
Light also offers a $1,000 reward
for information leading to the arrest
and conviction of any individuals
who deface or damage company
property, such as spraying graffiti
on buildings or equipment, cutting
through fences, or tearing up the
grounds with dirt bikes or all-terrain
vehicles.

By keeping a heightened sense
of awareness, you can help ensure
that we continue to deliver a
secure, reliable energy supply.

Earn Tax Credits for

of Your Home

f you've recently made, or plan to make, improvements to your home
that increase energy efficiency, you could be eligible for federal tax
credits. Examples include installing new windows, roofing, insulation, a

water heater or heating and cooling systems.

The tax credits are available to homeowners who implement energy
efficiency measures between Jan. 1, 2006, and Dec. 31, 2007. The max-
imum allowable credit per household for such improvements

is $500.

Homeowners must
obtain the manufactur-
er certification indicat-
ing that a product
complies with the ener-
gy conservation code.
To help you identify
qualified energy con-
servation products,
manufacturers are
encouraged to list cer-
tifications on their web-
sites. Participants must
keep a copy of the cer-
tification statement for
their records, but do
not have to submit it
with their tax return.
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For more information on federal tax credits for energy efficiency
improvements, go to www.irs.gov and keyword search “Energy Policy

Act of 2005.”

afe 1N Summer Heat

5ummer means fun in the sun. But play it safe — don't let a heat-

related iliness spoil your day. The American Red Cross recom-

mends these common-sense tips when working or playing in the hot
weather:

Drink plenty of water, even if you're not thirsty.

Dress in lightweight, light-colored, loose-fitting clothing.

Eat smaller meals, and eat more often.

Avoid strenuous activities during the hottest part of the day, between
noon and 4 p.m.

Take advantage of air-conditioning. If it’s not available, go to the lowest
floor of your home, out of the sunshine, or head to a public place with
air-conditioning, such as a library, mall or movie theater.

If you're in the sun and feel dizzy, hauseous or have a headache, get

to an air-conditioned spot and drink some water.
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And the Winner is ...

Laura Carretta of Forest Hills was the winner of a
special drawing for residential customers as part of
“Duquesne Light Customer Appreciation Night” on
July 14 at PNC Park. Laura received a package of 13
tickets to that night’s contest between the Pirates
and Washington Nationals. The Pirates also offered

Duquesne Light customers special discounts on select-
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ed tickets to the game.
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HOW TO REACH DUQUESNE LIGHT

Customer service 1-888-393-7100

Walk-in office

Downtown Pittsburgh, 708 Smithfield St. (in the block between
Seventh and Liberty avenues)

Open Monday-Friday, 8 a.m. to 4:30 p.m. (best hours to visit are
between 9 and 10 a.m. and 2 and 4:30 p.m.)

Outages and Emergencies

All CUSTOMErS. . . s 1-888-393-7000
This emergency phone number answers 24 hours a day, every day.
When ElectriCall® answers, you can immediately report a power
outage by following the easy steps.

TDD (Telecommunications Device for the Deaf). ... . ... 412-393-4320

Credit & Collection. . ..., 412-393-7200

Universal SErvices . .........covviiiiiiiinn.n. 1-888-393-7600

Department and Employee Directories ............. 412-393-6000

Time & Temperature . ..., 412-391-9500

www.duquesnelight.com
Information on a wide range of topics related to your electric service.

HOLIDAY SCHEDULE FOR CUSTOMER SERVICE
OFFICE/TELEPHONE REPRESENTATIVES

Labor Day
Sept. 4 — Closed
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